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Gen er al  Mar k in g  Gu id an ce  

 

 

• All candidates m ust  receive the sam e t reatm ent .  Exam iners 

m ust  m ark the first  candidate in exact ly the sam e way as 

they m ark the last . 

• Mark schem es should be applied posit ively. Candidates m ust  

be rewarded for what  t hey have shown they can do rather 

than penalised for om issions.  

• Exam iners should m ark according to the m ark schem e not  

according to their percept ion of where the grade boundaries 

m ay lie.  

• There is no ceiling on achievem ent . All m arks on the m ark  

schem e should be used appropriately.  

• All the m arks on the m ark schem e are designed to be 

awarded. Exam iners should always award full m arks if 

deserved, i.e. if the answer m atches the m ark schem e.  

Exam iners should also be prepared to award zero m arks if 

the candidate’s response is not  worthy of credit  according to 

the m ark schem e. 

• Where som e judgem ent  is required, m ark schem es will 

provide the principles by which m arks will be awarded and 

exem plificat ion m ay be lim ited. 

• When exam iners are in doubt  regarding the applicat ion of the 

m ark schem e to a candidate’s response, the team  leader 

m ust  be consulted. 

• Crossed out  work should be m arked UNLESS the candidate 

has replaced it  with an alternat ive response. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

Par t  -  I  

 

Quest ion 

Num ber 

Answer 

ACCEPT 

 

REJECT 

Mark 

1  six/ 6  ( 1 )  

 

Quest ion 

Num ber 

Answer Reject  Mark 

2  plants and wildlife 

plants and wildlives  

 

(MUST HAVE THREE 

WORDS)  

 

wildlife(s)  

plant (s)  

wildlife plants and animals 

wildlife or plants 

the environm ent  

 

( 1 )  

 

Quest ion 

Num ber 

Answer Reject  Mark 

3  host  fam ilies 

host  fam ily 

host  fam ilys  

 

fam ilies 

(other)  volunteers 

house fam ilies 

sm all groups 

( 1 )  

 

Quest ion 

Num ber 

Answer Reject  Mark 

4  (m obile)  clinics  m obile cleanks 

m obile cleaning(s)  

rem ote areas 

volunteer doctors 

support  doctors 

help doctor 

( 1 )  

 

Quest ion 

Num ber 

Answer Reject  Mark 

5  insurance  insurances 

get  insurance(s)  

get  insure 

insured 

insures 

ensurence 

ensurance 

( 1 )  

 

Quest ion 

Num ber 

Answer Reject  Mark 

6  (good)  guidebook 

(good)  guide book 

guide books 

guild book 

good book 

( 1 )  

 

Quest ion 

Num ber 

Answer Reject  Mark 

7  suitcase with wheels 

(MUST HAVE THREE 

WORDS)   

suitcase ( 1 )  

 

 



 

 

 

 

Quest ion 

Num ber 

Answer Reject  Mark 

8  j um pers  j um per 

jum pwear 

jam bos 

( 1 )  

 

Quest ion 

Num ber 

Answer Reject  Mark 

9  hardwearing 

hard-wearing 

hard wearing  

hard 

hardware 

hardwear 

( 1 )  

 

Quest ion 

Num ber 

Answer Reject  Mark 

1 0  (your)  bed  backpack 

your bank 

( 1 )  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

Par t  -  I I  

 

Quest ion 

Num ber 

Answer Reject  Mark 

1 1  sweets sweet  

sweats 

( 1 )  

 

Quest ion 

Num ber 

Answer Reject  Mark 

1 2  ( in)  (at )   

secondary school 

(BOTH WORDS)  

secondry school 

( in)  (at )  school 

playground 

London 

( 1 )  

 

Quest ion 

Num ber 

Answer Reject  Mark 

1 3  (an)  assistant  m anager (an)  assistant  

m anager(s)  

assistance m anager 

shop worker 

shop assistant  

system  m anager 

( 1 )  

 

Quest ion 

Num ber 

Answer Reject  Mark 

1 4  young parents (a)  fr iend(s)  

(a)  fr iend(s)  in Scot land 

( 1 )  

 

Quest ion 

Num ber 

Answer Reject  Mark 

1 5  (a)  fam ily atm osphere everyone is valued 

share profit s 

work hard 

work together 

( 1 )  

 

Quest ion 

Num ber 

Answer Reject  Mark 

1 6  ( to)  support  farm ers ( to)  support  farm er 

( to)  support  farm s 

( to)  support  foreigner(s)  

( 1 )  

 

Quest ion 

Num ber 

Answer Reject  Mark 

1 7  child- friendly  

child fr iendly 

(BOTH WORDS)  

fr iendly 

be child’s fr iend 

child fr iend service 

( 1 )  

 

Quest ion 

Num ber 

Answer Reject  Mark 

1 8  (m aking)  sales (m aking)  sale 

(m aking)  sell( s)  

focus on sell( s)  

m oney 

( 1 )  

 

 



 

 

 

Quest ion 

Num ber 

Answer Reject  Mark 

1 9  finance good understanding finance 

understanding of finance 

( 1 )  

 

Quest ion 

Num ber 

Answer Reject  Mark 

2 0  business-m inded 

people 

business m inded people 

shop m anager(s)  

business 

young people 

( 1 )  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

Par t  -  I I I  

 

Quest ion 

Num ber 

Answer Reject  Mark 

2 1  all their m eals 

all m eals 

m eal(s)  

all the m eals 

ate all m eals 

dinner 

m ain m eal(s)  

( 1 )  

 

Quest ion 

Num ber 

Answer Reject  Mark 

2 2  in the fields in field 

in the field 

on the fields 

at  field 

out  of field 

( 1 )  

 

Quest ion 

Num ber 

Answer Reject  Mark 

2 3  (effect ive)  art ificial 

light ing 

light ing 

light  

( 1 )  

 

Quest ion 

Num ber 

Answer Reject  Mark 

2 4  agriculture agricultures 

farm (s)  

factories 

( 1 )  

 

Quest ion 

Num ber 

Answer Reject  Mark 

2 5  ( t in)  bucket  

( t in)  backet  

( t in)  buckets 

teen backets 

thin bucket (s)  

backet  or paper 

( 1 )  

 

Quest ion 

Num ber 

Answer Reject  Mark 

2 6  substant ial expensive 

essent ial 

easy 

m en’s 

( 1 )  

 

Quest ion 

Num ber 

Answer Reject  Mark 

2 7  (sandwich)  fillings (sandwich)  filings 

sandwich 

feelings 

( 1 )  

 

Quest ion 

Num ber 

Answer Reject  Mark 

2 8  school m eals school m eal 

school lunch 

( 1 )  

 

 

 



 

 

Quest ion 

Num ber 

Answer Reject  Mark 

2 9  longer working hours 

long working hours 

lifestyle 

work pat terns 

( 1 )  

 

Quest ion 

Num ber 

Answer Reject  Mark 

3 0  energy levels 

energy level 

energy level(s)  up 

energy 

( 1 )  

 

  

 



 

Tr an scr ip t  o f  List en in g  Test  

 

F2:   Hello.  

 

This is the Pearson Edexcel I nternat ional GCSE English as a Second Language, 

Paper 2 Listening Test ,  Sum m er 2015. 

 

This test  is in three parts. You will hear three ext racts and will have to answer 

quest ions on what  you hear.  At  the beginning of each ext ract  there will be a 

pause to give you t im e to read the quest ions. You will hear all three parts twice.  

Write your answers in the spaces in your quest ion booklet  as you listen. 

 

F1:  Par t  1  

 

 

F2:   I n this part ,  you will hear a m an talking to students about  taking a gap year after 

they have finished school. Listen and com plete the notes. Writ e no m ore than three 

words for  each answer. One m ark will be awarded for  each com pleted answer. 

 

First  you have one m inute to read the quest ions. 

 

Pau se f o r  r ead in g  

 

F1:  Now listen and answer the quest ions 

 

 

M1:  Hello everyone, m y nam e is John Golding and I  work for a group that  provides 

inform at ion to young people who want  t o have a year off between school and 

university. This year off is also called a gap year and there are hundreds of excit ing, 

challenging and valuable ways to spend it .   

 

Today, I  want  t o look at  two of the m ore popular types of act ivit ies that  young people do 

on their gap year:  expedit ions and volunteering. 

 

Expedit ions are group act ivit ies and usually last  for between six and fifteen weeks. They 

can be based in one or several count r ies and are designed to help you develop self-

confidence and leadership skills. They include two phases:  a conservat ion project  and an 

adventure phase. For exam ple, an eight -week expedit ion to northern Norway involves 

som e t im e preserving plants and wildlife in the local area. This is then followed by the 

adventure phase where you go m ountaineering and t rekking over glaciers. 

 

I f you think volunteering is the thing for you, t here is a wide variety of act ivit ies you can 

do across the world. You m ay work individually or  in sm all groups depending on the 

requirem ents of the organisat ion. Som et im es you share accom m odat ion with other 

volunteers, but  m ore often than not  you stay with host  fam ilies who live locally. Many 

volunteers say that  this m akes their stay very special and is far bet ter  t han staying in a 

hostel or hotel as you can learn about  the culture and values of the count ry. For 

exam ple, you can volunteer in Ghana for 6 m onths. There you can spend your t im e 

assist ing in rural schools, or helping out  at  local orphanages with such chores as cooking, 

cleaning and im proving facilit ies. There are also opportunit ies to support  volunteer 

doctors working in m obile clinics which visit  rem ote areas of the count ry. Many of the 

 



 

voluntary program m es also offer an adventure phase which is norm ally done at  the end 

of the work placem ent .  

 

I t ’s im portant  to do plenty of research before choosing which act ivit y is the r ight  one for 

you.  There are a num ber of things that  you should do before you go. One of the m ost  

im portant  things is to get  insurance as things can happen and you m ay need help. You 

should also check that  your passport  is in good condit ion and valid for at  least  six m onths 

and take enough m oney with you so that  you don’t  run out . Another im portant  thing is to 

get  a good guidebook which has details about  local laws and custom s to avoid offending 

people and breaking the law, even if by accident . 

 

I ’m  often asked about  what  to take on your t ravels, so here’s som e useful advice. Every 

t raveller will tell you to pack light , and they’re r ight . I  recom m end you pack everything in 

a backpack if you’re planning to go t rekking, but  if you’re going to be in one place m ost  

of the t im e, a suitcase with wheels m ay be m ore suitable. I n addit ion, you m ight  like to 

take a sm all rucksack, as it  can be useful if you’re located in one place and t ravelling 

around from  there.  

 

As for clothes, it  depends on the clim ate. For hot  clim ates, you’ll need lightweight , loose-

fit t ing clothes, m ade of cot ton if possible. This is because it  absorbs sweat  and helps 

keep you cool. I n cold clim ates a good qualit y j acket  is essent ial, with lots of layers such 

as therm al vests underneath. Jum pers are too bulky, so get  fleece tops instead.  

 

Make sure that  your footwear is com fortable. There are several opt ions:  boots for  

t rekking or if you need som e ankle protect ion, and t rainers, which are popular but  you 

m ust  m ake sure that  they’re hardwearing enough to survive the year.  Waterproof 

sandals are also good for day wear in hot  clim ates and helpful in the shower and the sea. 

What  is im portant  is that  all footwear is properly worn in before you go. 

 

I t ’s im portant  that  you keep valuables safe, and a m oney belt  is vital. To m ake sure your 

luggage is safe, get  a padlock and chain which can be used to at tach your backpack to 

your bed when you’re staying in a hostel or t o a t ravel rack in a t rain or bus. 

And finally, don’t  pack anything you can’t  afford to lose, such as jewellery …. ( fade..)  

 

 

F1:  Now listen a second t im e and check your answers. 

 

( Par t  1  r eco r d in g  i s r ep eat ed )  

 

F1:  That ’s the end of Part  1.  Now turn to Part  2. 

 

 

 

 

 

 

 

 

 

 

 

 

F1:  Par t  2  

 

 



 

F2:   I n this part ,  you will hear an interview with a business wom an. Listen and answer 

the quest ions. Writ e no m ore than three words for each answer. One m ark will be 

awarded for each answer. 

 

First  you have one m inute to read the quest ions. 

 

Pau se f o r  r ead in g  

 

F2:  Now listen and answer the quest ions. 

 

M2:  Hello and welcom e to The Biz podcast .  I ’m  Sam  Chapm an. Today I ’m  very pleased 

to welcom e to the studio business wom an Jess Masters who’s here to t ell us about  

her fashion business.Welcom e, Jess.  

F2:      Thanks very m uch, Sam . I ’m  delighted to be here. 

M2:  You have a very successful business designing and selling clothes for babies and 

young children. Could you tell us what  m ot ivated you to start  your own business? 

F2:  I  really started early in the playground at  prim ary school. I t  was that  I  could offer  

som ething that  other people didn’t  have and they had som ething that  I  couldn’t  

have. I  was able to design and m ake dolls’ clothing and I  t raded it  for sweets, 

which were things I  wasn’t  allowed to have. My parents were very st r ict  about  

that . 

M2:      And this was an early sign of your future in fashion? 

F2:  Yes. I  knew even then that  I  wanted to do som ething in fashion. When I  was a bit  

older but  st ill at  secondary school I  started m y own sm all business m aking and 

selling dresses for  fr iends and their fam ilies. The item s were a bit  unusual but  

they sold well, and this experience helped m e decide that  I  wanted to run a 

fashion com pany when I  left  school. 

M2:      And is that  what  you did when you finished? 

F2:  No, I  realised I  needed to learn the t r icks of the t rade, so I  found work in a luxury 

goods shop in London. I  worked really hard and they were very good to m e even 

though I  kept  pestering them  to m ove m e to different  departm ents every three 

m onths. I  started as an assistant  m anager in the coats departm ent  and 

progressed up the ranks unt il eventually I  was running the ladieswear floor with a 

large team . I  stayed there only 18 m onths as I  decided that  the t im e was r ight  to 

start  m y own business. 

M2:      How did the idea for children’s clothes com e about? 

F2:  Well, it  was while I  was staying for a t im e with a fr iend in a rem ote part  of 

Scot land. She was always com plaining about  how difficult  it  was to buy clothes by 

m ail order for her two children and that  really sparked off the idea for a new 

business. When I  got  hom e, I  conducted m arket  surveys and spent  a lot  of t im e 

talking to young parents and I  found out  what  t hey wanted. I  com bined their 

advice with m y love of French t radit ional style children’s clothing to launch m y 

first  m ail order collect ion a few m onths later.  

M2:  You run your com pany in a very part icular way. Could you tell us a bit  m ore about  

that? 

F2:  At  the heart  of m y business is the belief that  the role everyone plays in the 

com pany is valued. We care m ore for the individuals who m ake up our team s than 

m aking huge profit s. Som ething else that  I  find especially pleasing is that  we’ve 

worked hard to foster a fam ily atm osphere throughout  the ent ire business. So we 

work together and we share the profit s. To em phasise the point  that  we’re all in it  

together, everyone eats in the sam e canteen, we don’t  have special reserved 

parking spaces for  m anagers and everyone lends a hand whenever and wherever 

help is needed, and that  includes the warehouse during busy t im es. 

 



 

M2:  And could you tell us som ething about  the charity work your com pany is involved 

in? 

F2:  Yes, we’ve found that  our cont r ibut ions m ake a real difference. Bem m a is a 

charity in northern Zam bia and it s purpose is to support  farm ers in the region. 

This is done in a num ber of ways. We don’t  sim ply give m oney;  we provide 

educat ion, healthcare support , fresh water and assistance with im proving 

agricultural m ethods. We also send our own staff to Afr ica to work with Bem m a. 

These m em bers of staff gain an incredible am ount  from  the experience.  

M2:  Your com pany went  on to develop into an online store and then, m ore recent ly, to 

open shops throughout  the count ry. What ’s special about  them ?  

F2:  We found that  m any custom ers are fed up with their current  shopping experience 

– large shops full of goods but  very lit t le service. So we opened sm all shops where 

you’re personally greeted by a m em ber of staff and helped with your shopping. 

We encourage them  to be as child- fr iendly as possible with our custom ers and I  

think that ’s why we have their loyalty. I  know how st ressful it  is to go into a store 

with a grum py toddler. I f you’re then told off by a sales assistant  when that  

toddler touches som ething in the shop, it ’s very off-put t ing. We aim  to take this 

pressure off parents. 

M2:     So what  do you look for  in your shop staff?  

F2:  I t  goes without  saying that  one of the things we look for when recruit ing is staff 

who get  on well with both parents and their children. I  also don’t  want  em ployees 

who are sim ply focused on m aking sales. I n fact , I ’m  well- known for t elling our 

custom ers not  t o buy too m uch. I  like to think that  this will help our custom ers to 

understand the values of our com pany. 

M2:      And what  skills do you think are essent ial for shop work? 

F2:  Nowadays it ’s essent ial that  anyone com ing into retail has a good understanding 

of finance. Shop m anagers need to take responsibilit y for their out let  and 

understand when their store is m aking m oney. Buyers and designers need to 

understand how the business works on a financial as well as a design level.  

M2:  What  would you say are the real benefit s of a career working in shops? 

F2:  I t ’s a sham e m ore young people don’t  see it  as a first  choice for a career. Shop 

m anagers are well paid and they have an ext rem ely sat isfying job. Business-

m inded people who like helping others will thrive in shops. They should take the 

plunge. 

M2:      Jess Masters, thank you for com ing into the studio and talking to us today. 

 

  

F1:  Now listen a second t im e and check your answers. 

 

( Par t  2  r eco r d in g  i s r ep eat ed )  

 

F1:  That ’s the end of Part  2.  Now turn to Part  3  

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

F1:  Par t  3  

 

F2:  I n this part , you will hear an ext ract  from  a radio program m e on the history of lunch. 

Listen and com plete the sentences. Write no m ore than three words for  each answer. 

One m ark will be awarded for  each answer.  

 

First  you have one m inute to read the quest ions. 

 

Pau se f o r  r ead in g  

 

F2:   Now listen and answer the quest ions. 

 

F1:  For m any of us who live in towns and cit ies, lunch is usually eaten in a bit  of a rush. 

I t ’s a t im e in the m iddle of our working day when we top up our energy levels to get  

through the rest  of the day. I f we look back over the last  500 years, we can see that  our 

eat ing pat terns have changed quite considerably. 

 

Five hundred years ago, during the Medieval era in Europe, people ate all their m eals 

during the hours of daylight . They got  up with the sun and went  to bed when it  set . The 

m ain m eal was taken in the m iddle of the working day, at  about  10 am , after m ost  

people had done five hours of work. I t  wasn’t  called lunch but  dinner, and usually 

consisted of a thick vegetable soup, boiled m eat  of som e sort , fruit  and bread. Fish was 

also popular. Most  people worked on the land, so they usually ate dinner at  hom e or out  

in the fields if it  was fine. This was the pat tern for  the next  few hundred years. 

 

By the 1700s, the way people earned their liv ing was changing, and as m ore of them  

lived in cit ies new work pat terns were em erging. The gap between breakfast  and the 

m ain m eal was get t ing wider. Now dinner was eaten at  around 3 p.m . This was due not  

only to new form s of em ploym ent , but  also to the fact  that  m ost  people had access to 

m ore effect ive art ificial light ing to illum inate their hom es. This m eant  that  people tended 

to stay up later aft er  sunset . The idea of lunch was born to bridge the gap between 

breakfast  and dinner,  and it  took the form  of a snack consist ing usually of cold m eats and 

salads. 

 

The 1800s was a period of enorm ous change in Europe. Called the Indust r ial Revolut ion, 

it  caused m ass m igrat ion to cit ies, where people found work m ost ly in factories. As the 

econom y becam e increasingly based on indust ry rather than agriculture, not  as m any 

people were able to grow their own food, and this radically affected how they ate their 

m eals. Most  people couldn’t  get  hom e in the m iddle of the day as the distance between 

hom e and work had increased. I n consequence the m ain m eal of the day m oved to the 

evening. The poorest  factory workers often lived in houses without  kitchens, and they 

also had lit t le t im e to prepare proper m eals. They relied on st reet  sellers for cheap, fast  

food such as baked potatoes and m eat  pies. Slight ly wealthier workers, such as factory 

forem en, brought  their lunch to work in a t in bucket  with a lid or wrapped in paper.  And 

those who were lucky enough to afford it  had lunch in taverns, chop houses or sim ilar 

eat ing houses.   

  

Around the 1850s, it  becam e fashionable for  wealthy wom en to use lunch as an occasion 

to entertain fr iends at  hom e. By then m ost  working m en ate lunch out , so wom en could 

show hospitalit y to their fem ale fr iends at  lit t le expense. Dishes would be dainty rather 

than substant ial, and as the wom en ate lunch without  rem oving their j ackets or hats it  

was im portant  that  food was easy to handle. The m eal was eaten in the dining room  and 

the table was sim ply laid.  

 

 



 

The sandwich becam e a popular item  to have for lunch during the 1800s. I t  was ideal as 

it  was portable, did not  need cut lery and could be eaten very quickly. Although it  had 

been invented one hundred years earlier, it  was during the 1800s that  recipe books 

appeared with ideas for a variety of fillings. I nterest ingly, at  the t im e they recom m ended 

sandwich fillings that  were suitable for  m en, such as m eat , and ones suitable for wom en, 

such as cream  cheese.  

 

As m ore and m ore people had to rely on st reet  food to feed them selves, there was a 

great  deal of anxiety about  the health of the Brit ish populat ion by the 1900s. Many young 

m en who were exam ined at  the t im e were sm all or undernourished. I n 1906 the 

governm ent  responded with a law which allowed school m eals to be offered to pupils. I n 

an effort  to prom ote the im portance of a proper,  balanced lunch it  was free for the 

poorest  children. The m ot ive was also pract ical because hungry children cannot  learn.  

This law changed the lives of m illions and was a rem inder that  a substant ial m eal in the 

m iddle of the day pays dividends.  

 

But  it  would seem  that  this m essage is get t ing lost  as our work pat terns change yet  

again. I t  m ay be called a lunch hour, but  for m any of today’s office workers, a 60-m inute 

break to eat  their m eal is a thing of the past . For exam ple, over half of Brit ish workers 

spend just  20 m inutes having lunch each day. Hect ic lifestyles, longer working hours and 

an increasingly 24/ 7 ( twenty- four-seven)  lifestyle have all been blam ed for the decline in 

this t radit ional m ealt ime as people are increasingly forced to eat  on the go. About  54%  of 

office workers regularly have lunch at  their desks, and this pat tern is repeated across 

m uch of the Western world.  

 

Many workers feel that  they are pressured to skip lunch as a sign that  they are 

hardworking em ployees. But  experts are now so concerned about  the lack of a lunch 

break, they’re considering m aking them  com pulsory. I t  seem s that  eat ing a fresh and 

filling lunch keeps energy levels up, and this in turn can help people be m ore product ive 

and enjoy their work m ore. Perhaps it ’s t im e to consider revisit ing the eat ing pat terns of 

the past .  

 

 

F1:  Now listen a second t im e and check your answers. 

 

( Par t  3  r eco r d in g  i s r ep eat ed .)  

 

F1:  That ’s the end of the test . Please wait  for your quest ion booklets to be 

collected. 

 

Thank you and good luck. 
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